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Professor Claudio Vignali PhD 
Provost of Circle 
Prof at the university of Gloucestershire UK 
and University of Vitez 
claudiov@btinternet.com 
 
Professor Vignali joined Leeds Met on 1 September 2003 from the School of Consumer, Tourism and Hospitality Management at 
Manchester Metropolitan University, where he had been the Consumer Section and Research Head for the past three years. Prior to 
this he was the postgraduate diploma course leader in the department of Retailing and Marketing. He has written more than 50 articles 
and books in the field of Retailing and Marketing and is the editor of two academic journals, The British Food Journal and the 
International Journal of Management Cases. In the past Professor Vignali has worked for Crown Berger Paints, part of Akzo Nobell, and 
Benetton, where he has held positions from brand manager to export director and developed distribution and retail operations in Europe  
and the Middle East. 
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Professor John L. Stanton PhD. -  
Professor and Chairman of the Food Marketing Department, 
St. Joseph’s University, Philadelphia USA 
jstanton123319@comcast.net 
 
Dr. John L. Stanton is a Professor at Saint Jospeh's University, Haub School of Business. He is currently a Department Chair at 
Department of Food Marketing. He has been teaching at Saint Joseph's University since 1984, but he has also held many executive 
positions in the food industry. He was Vice President of Marketing for Melitta Coffee Company, was Director of Research for Weightman 
Advertising Agency and worked in Germany for Erivan Haub of Tengelmann. He has published over 60 academic articles including the 
Journal of Marketing research and SCIENCE.  Dr. Stanton is on the Board of both Herr's Food Company and Frankford Candy 
Company. Dr. Stanton has appeared national TV such as CNN and has been quoted in many business magazines including Fortune. 
Prof. Laetitia Radder works as a marketing professor at Nelson Mandela Metropolitan University in South Africa. Her research expertise 
includes: Service quality, Consumer value, Experience marketing, Wildlife and Game ranching, Adventure tourism and Hospitality. 
Professor Radder teaching experience encompasses marketing subjects such as Strategic Marketing, Advanced Marketing 
Management, Marketing, Applied Marketing, Research Methodology as well as Business Management, Production Management and 
other. She is author and co-author of numerous scientific papers and has won 10 various awards for research excellence. 
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Prof Rudi Kaufman  PhD 
After extensive experience in German Bank Management, Hans Rudiger Kaufmann completed his sponsored PhD in 1997 and 
was research assistant and then lecturer (p-t) in the department of retailing and marketing at Manchester Metropolitan 
University/UK. Consecutively, he worked in Budapest, first as Course Director Marketing for an organisation affiliated with the 
Chartered Institute of Marketing and then as an Assistant Professor in Marketing at the International Management Centre 
Budapest as well as its contractual consultant. He is Director of the Germany located International Consulting Dr. Kaufmann. 
From 2000 until 2006 he worked in various functions for the University of Liechtenstein, where he was teaching on 
undergraduate and postgraduate programs. In addition, he was Academic Director Private Banking responsible for the design 
of innovative professional programs, member of the leadership team of the Institute of Finance and, later, Head of the 
Competence Centre International Management as part of the Institute for Entrepreneurship. 

From October 2006 he was employed as Associate Professor at the University of Nicosia in the department of Management & 
MIS in which he is very research active. Recently, Rudi was officially ranked Full Professor in February 2013. He has been a 
launching member and President (2007-2009) of the international research network on consumer behaviour, CIRCLE. Besides 
having been organizer and member of the scientific committee of various conferences, Rudi, as a Fellow of Leeds Metropolitan 
University participated as supervisor in 5 PhD completions and is a member of the editorial board of the network’s journal, the 
International Journal of Management Cases. As a PhD/DBA supervisor for the University of Gloucestershire Business School, 
Rudi completed 2 further PhD/DBAs. Furthermore, he is a launching member, Vice-President and Research Co-ordinator of the 
EuroMed Research Business Institute (EMBRI), involved in PhD/DBA research supervision and member of the editorial board 



of the network’s Emerald journal, the EuroMed Journal of Business. In 2012, Rudi was elected into the Board of the AMA 
Global Marketing SIG as Vice Chair Communications participating as track chair and member of the scientific board in the last 
three conferences of the SIG in Cancun (2) and Washington. He is a member of the editorial board of a variety of other journals 
and author/editor of 8 books (mainly in the field of Consumer Behaviour and Marketing) and 4 Electronic Books (Thompson 
Reuters accredited conference proceedings). In addition, he is an Associate Editor of the ABS ranked World Review of 
Entrepreneurship, Management and Sustainable Development and Visiting Professor the International Business School of 
Vilnius University.  
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Dr. Daniella Ryding PhD 

The university of Manchester 

Daniella.ryding@manchester.ac.uk 

Dr.Daniala Ryding is a graduate of the Manchester Metropolitan University. The author graduated with an Honours degree in 
Retailing and Marketing and was later recruited by the business school to teach marketing to both undergraduates and post 
graduate students. In the past, Daniela has worked for a small number of retail organisations, including British Home Stores 
and Debenhams in the role of a department manager. Further to having worked in industry, she later commenced her career in 
education working for a small number of UK colleges. Daniella then moved into higher education and now holds more than 10 
years’ experience in higher education. Her research specialism’s include strategic marketing, consumer behaviour and 
customer satisfaction theory within a UK food retailing context. The author has achieved three higher degrees in Marketing, 
published two text books and contributed to three others within the Strategic Marketing and Market Research field. In addition, 
the author has published over 20 academic papers in numerous rated journals, including The British Food Journal, International 
Journal of Food Product Marketing and the Journal of Consumer Studies. The author has also contributed to a number of 
special issues and is constantly seeking new opportunities to expand her current portfolio. 

The author’s on-going research focuses primarily on marketing related themes for the food and fashion industries. Furthermore, 
her PhD is a synthesis of 10 years of published worked on the UK food industry. Her PhD thesis examines sustainability for a 
number of food sectors within the current climate and provides a series of new models which identify key factors for success. 
The contribution to knowledge for this PhD thesis is first and foremost the development of two bespoke models which 
respectively illustrate the most important drivers for creating customer satisfaction within the UK grocery food sector and UK 
speciality coffee shop sector. These models are a synthesis of a breadth of extensive research conducted by the author. The 
models demonstrate originality and reflect the most up to date research within this field of study. The models provide a useful 
frame of reference for academics, the research community, and practitioners and can be used as the basis for future research. 
In addition, three conceptual models have also been developed throughout the study to illustrate key relationships and 
influences surrounding customer satisfaction theory and retention. 
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Prof Martin Samy PhD  
 
Dean of the Circle Virtual College 
Circle Australia 
m.a.samy@leedsbecket.ac.uk 
Professor Martin Samy is the Post Graduate Research Tutor at Leeds Business School and manages students based in 
Nigeria, Mauritius and the UAE in their Doctor of Philosophy studies. He has a number of PhD successful completions and 
whist strategically developing and undertaking operational management of PhD cohorts. Prior to being an academic, Martin has 
had commercial experience as a financial manager of corporations in Singapore and Australia. He was an associate member of 
the Certified Practising Accountant, Australia, and member of the Australian College of Educators. He has been recognised in 
the Marquis Who’s Who in the World in 2007 publication for his research in establishing a Quality Effectiveness Instrument. He 
actively research and publish both nationally and internationally. His research interests are Corporate Social Responsibility and 
Financial Performance research globally, where he has undertaken studies in Australia, UK, Indonesia, Bangladesh and 
Nigeria. School Improvement and Effectiveness research in the UK schools, where he studied a number of schools in Leeds 
and currently offer a consultancy service to schools. He has published in international journals such as the Corporation 
Reputation Review, Journal of Global Responsibility, Sustainability Accounting, Management and Policy Journal and Journal of 
Accounting & Organisational Change.   
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Prof . Prof Bernd Hallier 
 
European Retail Academy 
 
Bernd Hallier is Managing Director of the EHI Retail Institute (www.ehi.org) since 1985. He is also the President of 

EuroShop - worldwide exhibition for retail investment goods (www.euroshop.de), Chairman of the Board of the 

Orgainvent (www.orgainvent.de ), founder of EUREPGAP (now GlobalGAP- Good Agricultural Practice) 

www.globalgap.org and the member of a number of other national and international Committees. Apart from his 

teaching activity in Germany he lectures in trade marketing and trade management at the Moscow academy of business 

at the Government of Moscow, where he honoured by a professorship honoris causa.  

He manages also the European Retail Academy www.european-retail-academy.org as an executive member of the 

Board of Trustees. His book “EuroShop” published in German/English in 2004 became a standard shop fitting literature. 



 

He is Managing Director of EHI Retail Institute, President of the European Retail Academy. Got an external PhD-

Degree in 1983 in Hamburg for his analysis of the technology-influence on retail and wholesale, he was honoured from 

Prague-University / CZ for the international transfer of know-how between universities of East and West-Europe, 

became Honorary Professor of the Moscow Academy of Business at the Government of Moscow in 2003, became 

Honorary Doctor of Yekaterinburg University in 2007 
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Prof Leo Paul dana PhD 
 
 
Leo-Paul Dana earned BA and MBA degrees at McGill University, and a PhD from the Ecole des Hautes Etudes 

Commerciales HEC-Montreal. He holds the titles of Professor of International Entrepreneurship at Open Universiteit 

Nederland, Adjunct Professor of Entrepreneurship at GSCM-Montpellier Business School, and Adjunct Professor at the 

University of Regina, in Canada. He served at the University of Canterbury and prior to that as Visiting Professor of 

Entrepreneurship at INSEAD and Deputy Director of the International Business MBA Programme at Nan yang Business 

School, in Singapore. He has published extensively in a variety of leading journals including the British Food Journal, 

Cornell Quarterly, Entrepreneurship & Regional Development, and Entrepreneurship: Theory & Practice, Journal of 

Small Business Management, the Journal of World Business, and Small Business Economics. His research interests 

focus on cultural issues, including the internationalisation of entrepreneurship and the nature of indigenous 

entrepreneurship. He is Editor Emeritus of the Journal of International Entrepreneurship, and more recently a co-

founder of The Polar Journal, published by Routledge.  Among his recent books are: the World Encyclopaedia of 

Entrepreneurship; and When Economies Change Hands: A Survey of Entrepreneurship. 

 



 
Scientific committe 

Darko Tipuric, Zagreb University, Croatia 

Graham Orange, CIRCLE, UK 

Gianpaolo Vignali, University of Manchester, UK                     

Bernd Britzelmaier, Pforzheim University, Germany            

Tomasz Wisniewski, Szczecin University, Poland                 

Enrico Bonetti, University 2 Naples, Italy                        

George Lodorfos, Leeds Beckett University, UK                         

Alberto Mattiacci, La Sapienza Rome, Italy                           

Carmen Santos, University Leon, Spain                             

Dolores Sanchez Bengoa, University Vilnius, Lithuania                                    

Tomasz Bernat, Szczecin University, Poland                                 

Mitsunori Hirogaki, Kushimo University, Japan                  

Madalena Pereira, Univesity Beira Interior, Portugal                 

Iga Rrudawska, Szczecin University, Poland                     

Carsten Barsch, HDBW, Germany                                           

Edyta Rudawska, Szczecin University, Poland                       

Kreiso Znidar, Prizma Zagreb, Croatia                                  

Gianpaolo Basile, University of Salerno, Italy                        

Antonio Feraco, Nan yang University, Singapore                 

Barry Davies, University of Gloucestershire, UK                   

Vitor Ambrosio, ESHTE, Portugal                                             

Razaq Raj, Leeds Beckett University, UK                                      

Tahir Rashid, University of Salford, UK                                       

 

 

 

 

 

 

 

 
 
 
 
 


